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FROM ENGLAND'S HISTORIC CITIES

Project update — September 2019
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®—rr Curation

1 brand Rail ticketing integrated
16 cities packaged Bed bank integrated

5 multi-destination itineraries Booking functionality
180 businesses onboarded B2B toolkit

THINKERS

TRAVELLERS WONDERS
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Experience the Western Wonders Tour in Salisbury

Duration: 2 nights & 3 days

2 day stay in the Salisbury
Visit Salisbury Cathedral
Explore Stonehenge

Enjoy a Murder Mystery Tour

Bath Western Wonders Tour Experience

Duration: 2 nights & 3 days

Explore the very best of Bath

2 night stay in a 4 star hotel

Return train tickets

Explore Glastonbury, Cheddar Gorge and more

Visit the Roman Baths

Experience The Western Wonders Tour of Truro

Duration: 2 nights & 3 days

2 day stayin Truro
Enjoy the Night Riviera Sleeper Service
Visit Royal Cornwall Museum

Explore Tintagel Castle

Price Gulde

MORE INFO

Price Gulde

MORE INFO

Price Gulde

MORE INFO

Discover England's
beautiful and historic

cities!
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FROM ENGLAND'S HISTORIC CITIES

Inspired by the England QOriginals products, this itinerary takes you through

some of England's most charming cities. Discover the City of London,
(Oxford, Bath, and Salisbury on this 9-night adventure. Create your own
adventures as you explore each city at your own pace! Travel around the
country via train and relax in comfortable accommodation throughout your

trip.

What's Included

« Round-trip economy class airfare to London (LHR)

« Round-trip airport transfers

NUMBER OF NIGHTS:

DEPARTURE AIRPORT:

New York, US (JFK)

DEPARTURE MONTH:

November, 2019

PRICES FROM: $1’880*

PER PERSON

* Vacation is round-trip, per person, based on
2 travelers. Includes air & airport taxes,
transfers, hotels, tours, rail and daily
breakfast. Additional baggage charges may

apply.
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FROM ENGLAND’'S HISTORIC CITIES

Name Brand Toolkit Typography

Typography
- illustrative headline

typography

To bring our brand to life we have a set
of six illustrative typefaces. Inpsired by
traditional typefaces, these modern fonts
offer a mix of classic and contemporary.

The mix of typefaces will help us to
communicate the variety of interesting
places and activities that are available in
England’s Historic Cities and help us to
capture the different character’s of our
experiences.

These typefaces should be used sparingly

to add interest and character to headlines,
s e Hverory nomes. Trees o ord DETOUR
for illustrative purposes only and should -

be used minimally on the more functional
digital applications.

Hansief

Licences for these typefaces can be found
using the following links:

True North Script, Inline and Black
myfont:

true-north

Hansief
www.pixelsurplus.com/freebies/hansief-
free-vintage-sans-serif

Barley and Wheat Aged

www.youworkforthem.com/font/T9008/
the-whiskey-font-collection






Presenter
Presentation Notes
And 5 new films
New set of photography


Interpretation

100 new images
5 films

140 stories

80 virtual portals
16 table top tours
1 App




& —r Marketing and distribution- trade

5 trade partners yo— .
3 trade exhibitions T | HElANIl g
3 trade brochures T et T

2 sales missions

1 agent training toolkit

2 US agent partnerships
23 agents on educationals




&@—r Marketing and distribution - consumer

US consumer campaign
US tactical campaigns

Website & booking

1 launch

2 showcases
5 US press trips

ENGLAND

ORIGINALS

Media Invitation
Autumn 2018

Experience the Western Wonders Tour

gland Originals | 2 and off the tra
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Read on to discover more about the Western Wonders Tour.
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ENGLAND'S HISTORIC CITIES ORIGINALS

A Explore Cities ~ Explore Itineraries ~ EHC App About Us Book Now ~
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Consumer cont...

FACEBOOK

10x 10s videos for cities
5x 30s videos for itineraries
Stills for cities and itineraries’ titles
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@-rr Welcome
e os  HNGLAND
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1 training course ~"« Pile oot ‘é@aﬁfw@e

] *. WELCOME
10 welcome sessions e - TRAINING

1 training webinar scheduled F&5% = workshsp
Marketing toolkit for e T
destinations

Online repository for England
Originals training materials




@)—rr Amplification and beyond

Facebook and Instagram

Additional trade activity
Training webinar
Marketing toolkit upgrade

Online repository for England Originals training materials


http://www.instagram.com/EnglandOriginals
http://www.facebook.com/EnglandOriginals

@—rr Plus VB activity

Follow up sales mission to Canada

Sales calls
Travel trade hosted webinars

Integration of content into VB platforms
and channels including TXGB
Autumn consumer newsletter

Press trip

AL AN <\ US Connections

- ™ - \
s, 55N “b\\ Bringing to life the historical connections between
e ¢ o 4 -'f/ A ;\\ E ourgna?bns, local guides offer immersive guided
# ,:"-1' Y oy .

tours showcasing the real England.



&@—w Outputs and Outcomes in summary

p DMC partners

5 tour operator partnerships

15 England Originals packages on sale

$36k value of trips sold through 1 tour op (mid July 2019)
97 agents graduated from EO Academy

270 people reached by welcome activity

< Goldenlours @
& gjerien-:e London and the UK




&@—w Outputs and Outcomes in summary

64k users to the England Originals website
7.5k click throughs from VB partner
campaign with Travelzoo
12k app installs
39 consumer press articles
(16 US, 23 UK)
16 trade press articles
(UK and US audience)

Explore the country from
your tabletop




@—rr Evaluation and dissemination

Facebook retargeting campaign PR B
over 500 responses V aorm o S
Second round of evaluation interviews

October 2019
Progress against targets report 3 -

11 October 2019
Bookings update SN

End Sept/mid Dec/early March 2020
Conference at Alexandra Palace
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160 delegates attended e
Presentations at member events o e R
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