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C urat ion  

1 brand  
16 cities packaged 
5 multi-destination itineraries 
180 businesses onboarded 
 
 
 
 
 
 

Rail ticketing integrated 
Bed bank integrated 
Booking functionality 
B2B toolkit 
 
 



Packages 





Presenter
Presentation Notes
And 5 new films
New set of photography



In terpreta t io n  
 
100 new images 
5 films 
140 stories 
80 virtual portals 
16 table top tours 
1 App 
 



Market ing  a nd  d i s t r ibut ion -  t rade  
5 trade partners 
3 trade exhibitions 
3 trade brochures 
2 sales missions 
1 agent training toolkit 
2 US agent partnerships 
23 agents on educationals 



Market ing  and  d i s t r ibut ion  -  consume r  
US consumer campaign 
US tactical campaigns 
Website & booking 
1 launch 
2 showcases 
5 US press trips 



Consumer cont… 



Welcome 

1 training course 
10 welcome sessions 
1 training webinar scheduled 
Marketing toolkit for 
destinations 
Online repository for England 
Originals training materials 
 

 
 
 



Ampl i f i ca t io n  and  beyond 

Facebook and Instagram 
www.Instagram.com/EnglandOriginals 
www.facebook.com/EnglandOriginals 

Additional trade activity 
Training webinar 
Marketing toolkit upgrade 
Online repository for England Originals training materials 
 
 
 
 

http://www.instagram.com/EnglandOriginals
http://www.facebook.com/EnglandOriginals


Plus  VB  act iv i ty  
Follow up sales mission to Canada 
Sales calls 
Travel trade hosted webinars 
Integration of content into VB platforms  
      and channels including TXGB 
Autumn consumer newsletter 
Press trip 
 
 
 
 
 
 
 
 
 
 



Outputs  a nd  Outcomes  in  summary   

2  DMC partners 
5 tour operator partnerships 
15  England Originals packages on sale 
$36k  value of trips sold through 1 tour op (mid July 2019) 
97 agents graduated from EO Academy 
270 people reached by welcome activity 
 
 



Outputs  a nd  Outcomes  in  summary   

64k users to the England Originals website 
7.5k click throughs from VB partner  
           campaign with Travelzoo 
12k app installs 
39      consumer press articles  
           (16 US, 23 UK) 
16      trade press articles  
           (UK and US audience) 
 
 



Eva luat ion  and  d i sseminat io n  
Facebook retargeting campaign  
      over 500 responses 
Second round of evaluation interviews 
      October 2019 
Progress against targets report 
      11 October 2019 
Bookings update 
      End Sept/mid Dec/early March 2020 
Conference at Alexandra Palace 
      160 delegates attended 
Presentations at member events 
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