Salisbury Visual ldentity

Overall Scores and Ranking

» Route 4 “Original Foundation”
scored highest and was also
ranked 15t the most times

» Route 1 “The Spire” scored the
lowest and was ranked bottom the
most times

 Route 2 “Symmetry” scored the 2nd
highest

» There was support for all routes.

* Routes 1 and 4 were the most
polarizing

» Opinions on Route 4 changed
during discussion
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1.0 This is Salisbury 2.0 Verbal Identity 3.0 Visual Identity 4.0 Applications 5.0 Help & Guidance
|
1.1 Brand Model 1.2 Positioning 1.3 Pillars 1.4 Values

1.2.2 Positioning

Traditional Original lies at the heart of the new brand.
An idea that reflects the rare mix of the old and the new
which sets us apart. We are a city steeped in traditions.
Traditions born across the centuries. Traditions that

we hold dear and make us feel at home. Yet we are also
a city that cherishes original thinking. The ideas that
will help Salisbury become a mediaeval city fit for the
future, will create the traditions of tomorrow.
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Salisbury Brand
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3.1 The ldentity -

The new identity for Salisbury has
been developed with the help of
young talent at Wiltshire College.
Guided by tutors, students on the
_ Foundation Art and Design course
| came up with a range of thoughts

L and ideas for a place identity for the
city. All of this provided inspiration
for a series of identity options
which were tested amongst various
organisations and individuals with
an interest in the city.

From something old.
To something new.
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3.2 Logo

The new Salisbury marque is
inspired by the skills and features
that provide the very origins of

the city. Stonemasons formed the
stones that built the city, they were
chiselled and crafted to create
beauty and balance. These angular
characteristics informed the shape
of each of the |etters in the marque.
And each letter reflects a part of the
story of Salisbury.

The letters comes together to
create a contemporary and original
marque. A marque that reflects the
ambition and creativity of Salisbury.
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Salisbury Brand

Each shape reflects patterns seen throughout Salisbury

3.2.1'S' Shape 3.2.2 'A’ Shape

Our S reflects the patterns created by
the Wiltshire College students inspired
by the Chequers planning layout of
medieval Salisbury.

An abstract A, echoing shapes at
the New Art Centre Sculpture Park.

3.2.7 'R" Shape 3.2.8'Y' Shape

Inspired of the RAF roundel on
the wings of the "Secret Spitfires”
built in Salisbury in WW2.

Formed of the pillars and
arches at the Cathedral.
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Salisbury Brand

Examples

visitsalisbury.co.uk

Where
history
meets
artistry.

The
original
new kid
on the
block.

Torepedis molora sequi ut alit
accustem sam harumquat cos et
harcimp oreperrum corum qui

dem fugit intus qui quo quis anditas
as volorum accuptam qui sandisit.
Upitaquid quasper sperum sus eatis
eume rebendit libustrum alibasdae
omnimetur, vendi ipsa parionecurm,
serit etum nonem nonsaquidunt

Torepedis molora sequi ut alit
accustem sam harumquat eos et
barcimp oreperrum corum qui

dem fugit intus qui quo quis anditas
as volorum accuptam qui sancdisit.
Upitaquid quasper sperum sus catis
eume rehendit libustrum alibusdas
ompimetur, vendi ipsa parionecum,
sesit etum nonem ponsequiduns
qui dio. sitis invelique esciae
rihillsborat accupeatur?

qui dio. sitis invelique esciac
nifillaborat accuptatur?
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Salisbury Brand

Examples

Cathedral 4, &
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Cross Keys @ High Street High Street
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Railway Station Railway Station

Old George Mall Old George Mall
The Maltings The Maltings
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A history of
innovation.
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