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Recovery Planning
1. Planning Window and Timings 

2. Immediate window Easing – May – July - virtual journeys – social media / plan 

your visit 

3. July – December – opening   - reassurance / open space

4. 2021  - looking ahead will depend how the next few months go  

5. 2020 Survival - 2021 Recovery- 2022 Growth 



Escape the Everyday 



Consumer Newsletters

• Monthly
• Database 

of 120k 



Salisbury Website

• Traffic has gone from -81% to -10% 

• August and September people searching for 
accommodation, attractions, food and drink 

• Top content pages 

•
Visit Salisbury Top Content Pages Sep-20

Things to do
Home
Top ten places to walk in Salisbury
Attractions
Food and drink
Shopping

Car parking and car parks
What's on
Activities

Pubs and Inns



Salisbury Website

• Benefits

– Main channel used to promote to our target 
audiences, including local, national and 
international visitors.

– Benefits from the combined reach of Wiltshire as 
well as the Salisbury site, (over 1.2 million unique 
visitors)  has good google domain authority  

– Awarded Best UK Tourist Board Website in 2015 
and 2019 by Travel Mole (National recognition) 



Salisbury Website
• Benefits – Breadth of content 

– In 2019, 520 events were added to the What’s on 
pages of the websites. 

– 79 blogs were written and added to the site, 
attracting 30% more traffic to the blogs area of 
the site than 2018. 

– The most popular blogs of 2019 included Wiltshire 
Residents Week - a Chance to Explore your Local 
Area, The Best Sunday Roasts in Wiltshire, 7 Must-
See Salisbury Villages and 15 Unusual Things to do 
in Wiltshire.



Salisbury Website 2021 and beyond 

– Salisbury BID, the Cathedral and City Council are in 
the process of developing a new Salisbury website 
for the local audience.

– All our Salisbury partners will continue to benefit 
from the VisitSalisbury website and wider 
promotion via our channels to local, national and 
international audience 

– Opportunity to review and adjust our website and 
digital strategy and content if needed.   



Social Channels 

38k followers
In excess of 
200K reach  



Publications



VisitWiltshire Photo Library



Great West Way®

• Secured DEF funding for Great West Way 
marketing and product development activity –
primarily aimed at domestic market  

• New digital travel magazine with Salisbury 
content has just been launched 



Partnership and Training  

• Any queries with renewals contact Billy 

• Working on putting together an autumn / winter 
training programme– please let us know of any 
key areas

• Keep up to date with our fortnightly partner 
newsletter    


